Structure of the Study Programme

The numbers next to the modules indicate the ECTS credits that can be earned.
This is an exemplary curriculum which may be changed to 5 or 6 semesters.
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Understand and
Apply Research
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1st Semester

Interdisciplinary Future Week
Setting the base for IT, Data and Business
Management IDFW | 3

RN,

Operational Excellence & Digital Business
DS1]6

oy,

Enabling Technologies
DT1|6

4

Business Engineering - Increase Performance
DL1|6
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Research Methods: Foundations
RM1 |3

49 Digital @ Entrepreneurial

£ Sustainable

2nd Semester

- Compulsory modules

Elective modules

3rd Semester

Conditions for obtaining the degree
- At least 90 ECTS achieved

- At least 12 ECTS from each module group
- Master thesis submitted and defended

4th Semester

Digital Transformation & Agile Organizations
DS2 |6

4

Cooperation, Culture & Leadership
DS3 |6

4

Data
DT2 |6

4

Emerging Technologies
DT3|6

4

Innovation Management —
Explore Strategic Opportunities DL2 | 6

Py

Al in Businesses - Enhance Value Creation
DL3 |3

Py

International Business - Study Trip
DL4 |3

Research Methods: Design & Planning
RM2 | 6

Research Methods: Execution & Implications
RM3 |6

Master Thesis
RM4D | 21

Focus on What
Inspires You
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Elective Modules in MSc Digital Business
Administration

Exemplary Electives MSc Entrepreneurship &
Business Innovation and MSc Business
Administration

Corporate Digital Digital
Responsibility Organizational
DCR|3 Architecture DOA | 3
New Product Entrepreneurial
Development Wellbeing & Self-
NPRO | 3 Leadership EWEL | 6

Prompt Engineering: Innovation through
Generative AL
DPE | 6

Financial Instruments
FINT | 6

Ecosystems, Partner- Affordability in
ships & Networks Innovation & Eship
EEPN |3 EAFF | 3

The curriculum is subject
to minor changes.



